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What are campaign communication materials?

Accessing the very best communication tools is essential. As fundraising
communication specialists we can create bespoke promotional materials both in
print and online to increase campaign effectiveness.

To promote a fundraising campaign successfully it is important to feature

the benefits of a project, alongside the different ways of giving. To do this as
effectively as possible the right campaign communication tools are needed.
These range from a campaign logo, benefits brochure and scale of giving, to
website design, social media posts, additional literature and event promotion.

Our partners Firth Design are specialists in the design, creation and implementation of
campaign materials.

Below are the main categories of communication:

CAMPAIGN LOGO

ONLINE CAMPAIGN TOOLS

OFFLINE MATERIALS

EVENT MATERIALS AND PROMOTION

www.giftedphilanthropy.com
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Key elements

The main areas of communication require a variety of promotional tools which we can design and
produce starting with a campaign logo and brand identity. Much will depend on the type of
campaign you are running, your target audience and what you are trying to achieve.

CAMPAIGN - Campaign logo and
LOGO brand identity

- Branding elements

- Consistency

- Branding themes

- Brand guidelines/assets

—_0

ONLINE - Campaign website
CAMPAIGN - Online giving
TOOLS - User friendly CMS

- Social media

- Interactive gift calculator
and tracker

- Campaign video explainer

—0

OFFLINE - Folders
MATERIALS - Brochures

- Recognition opportunities

- and dedicated giving

- Scale of giving and gift card
- Impact report

_0

EVENT MATERIALS - Event signage
AND PROMOTION - Invitations, reply and

response cards
- Roller banner stands
- Event video explainer
- Branded gifts

www.giftedphilanthropy.com
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CAMPAIGN LOGO

Using a specific campaign logo can boost the overall effectiveness of a campaign. It can raise
awareness and help build confidence and trust amongst potential donors. It also demonstrates
a higher degree of professionalism and illustrates that your project or organisation has been
carefully invested in.

Campaign logo and brand identity

Establishing which elements of existing branding are to be carried through to campaign
material design is key to ensuring they share key branding similarities. If this is done well, your
potential givers will develop a sense of trust and confidence in the brand you are creating.

In some cases the main logo may need an update or re-brand. Often the time to do this is when
preparing for a campaign as the launch of both a new main logo and campaign logo can be
especially effective.

Below are some examples of main and campaian logos we have created.

PETERBOROUGH CATHEDRAL ® Bdl?:'élE%GEnCE
CATHEDRAL ISLE OF MAN FOR DOGS
Main logo for Main logo for the Campaign logo for the
Peterborough Cathedral Cathedral Isle of Man Kennel Club Charitable Trust

V R c d ~ ST BARTHOLOMEW
ampden Ers

SAFFRON WALDEN ALMSHOUSES %g ﬂ CAA'ﬁATIGSN 9 @F@

——1123-2023——

Campaign logo for Campaign logo for Campaign logo for
Saffron Walden Armhouses Chipping Campden School Chipping Campden School

ONE
BEDS & HERTS  {
%ﬁg SP US Historic Churches Trust L| MAhEﬂP;II'Gﬁ FE

Campaign logo for Main logo for Beds & Herts Campaign logo for
Warwick School Historic Churches Trust Treetops Hospice Care

www.giftedphilanthropy.com
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Branding elements

Branding goes far beyond the creation of a name or logo. Different elements of a logo can be
developed to form new visuals which pull the overall look or identity together.

ONE
CAMPUS CATHEDRAL LlMETREE

_,{j“LUS ISLE OF MAN Rl

www.giftedphilanthropy.com




Consistency
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Consistency in design branding is essential in bringing all communications together. Especially

important is the use of a generic image, both on and offline to ensure, easy recognition. Here, a
cut out style of photography is used with light grey backgrounds to maintain the same look and
feel, assisted by the range left alignment of text and campaign logo.

Making a
difference
for dogs...

All of us at The Kennel Club
Charitable

Our Canine
Companions
v
. .‘,” g;:::mlm
Roll of Honour
Y.
0

o “% ..‘.
i ﬁ%ﬂ N

MAKING A
DIFFERENCE
FOR DOGS

Help us to make
a difference
for dogs

5 onare onuine
v kennelclubchariabletrust.org

www.giftedphilanthropy.com

“ MAKING A
DIFFERENCE

We fund pro1ects that
give dogs healthier,
happier lives

F255 oo onune
3 wkerneickbchatatrstorg

o ®°

MAKING A
-d DIFFERENGE
FOR DOGS

Join our Canine
Companions Roll
of Honour

DONATE ONLINE
wawkennelclubchariabletrust.org

00
>

.‘.

e MAKING A
DIFFERENCE
FOR DOGS

We fund projects
that give dogs healthier,
happier lives

DONATE ONLINE
v kennelchubcharfabletrust org

00
o) DOUBLE

THE PAW
PRINT

Make a gift
and double
the impact
€.

ey 1gven
sbong Paches.

soaTE o
nelclubchartabietrst org

< MAKING A
-d DIFFERENCE
FOR DOGS

We fund projects that
give dogs healthier,
happ|er I|ves

DONATE ONLINE
wakennelclubeharitabletrust.org




difted

Branding themes

Branding can often benefit from a style or theme which creates greater connection between
concepts.

LIME TREE

CAMPAIGN

ONE ONE ONE ONE ONE

ONE
CAMPUS CAMPUS

APROVISION

L J

N

www.giftedphilanthropy.com




gifte

Brand guidelines/assets

As part of a logo/brand creation we produce guidelines which clearly detail how to use the new
identity. This includes direction on stationery fonts and colours, as well as logo file versions for
different types of media. In addition, we take any layouts used to demonstrate the final logo/
branding and place them as a design guide to help ensure consistency of branding and design
use in the future. Below are some key pages from a range of guidelines we have produced.

Brand 6 Southern Thailand o Shalhnd
Guidelines ELEPHANT ‘ S ELEPHANT
o FOUNDATION JFIEJUNDATION

Loge varsmnm Lo A e R S oo oy

>

B
. m

fwie Uy

- L]
= - ]
]
- o 0 =
" %
®
- [re——
T Goaham Light Gotham Macium i @ —
=== Gorham Light Rale Gatham Mo It
Genram Book Gothaen fokd
Cotharm ook labe Cotham Hoid ok
Pttt At ikl Mot Tie ot
Tp— Al Ligh ke i Mt b for prim s POF 1 amall
maibaa | ——
— vl Reglar 1 Al B aic

www.giftedphilanthropy.com




gifted

ONLINE CAMPAIGN TOOLS

We use the very latest Adobe XD website prototype software to design and proof campaign
websites as well as to make changes to existing sites or to provide guidance.

This allows us to show online previews of our designs at every proof stage on mobile, tablet and
desktop formats.

The pages are interactive so when evaluating you can click on menu items and navigate through
the proofs in a similar way to a live website.

Below is an example showing the design software view to demonstrate the navigation links
we make which automate the proof pages. We can provide a demo via a live zoom or teams
meeting to show how valuable it is on any website build/development project.
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Campaign website example
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Below is an example of a demo prototype site map showing initial design for both desktop and
mobile plus the page links which enable it to work as a prototype.
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Online giving

Online giving can be provided by our partner company at a low monthly cost or a provider
of your choice. Simply sign up and we will do the rest, linking to the facility and ensuring the
branding is matched so confidence is maintained.

L)
) MAKING A
=d DIFFERENCE

| I'd like to make a difference for dogs...

Your monthly gift can make a real difference to dog welfare across the UK. For example:

£6a month* could help 1o feed a neglected moammmmmlploumamul £25 a month® mﬂhdnbmndamm

dog in a UK rescue fora ort project breed-specifi
genatic disorder,

*Calculated on a monthly payments for one yiar

i d their halp in Ukraine: ek

£ Or enter a monthly amount

Contact Details

Just afew details needed

Tithe * First Name * Last Nama *
Please select - First Name Last Nan
Postcode/ZIP *[find sddress) Address 1* Address 2
Eritet a pastcode, et o addrmes Acicieess Line 1 Acidreas Lin
Town | City County | State Country
Town | City County | State Linited Kingeom
Phane numiber * Emasil

- Emai
Your Privacy Rights
anaslnnnlywemﬂIkmﬂdmmmlmmmmdoudhmmmwnapmmhmwmm«
W will oniy contact you If you give us consent, =0 please tick tha re o 1o 3y hows y 1o hear from us in the future

{you can tick more than one box). The data you have Wmlmmwzmmmcmmnummm
inchuding Gift Al where you have agroed to this,

Please tell us if you are happy for us to contact you with this information:
By Email
By Post
By Phone

It at any paint you'd ke to change the way contact you or process your data, please let us know by emalling koot iihekennelclub.org.uk or
writing to us at: The Kenned Club Charitable Trust, 10 Clarges Street, London W1J 8AB. Further information on how we protect and use your
personal data is set out in owr Privacy Poloy.

www.giftedphilanthropy.com




User friendly content management
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It is essential to be able to update online campaign information instantly. Having a content
management system that enables in-house changes to be made, gives you greater agility and more
impact when it comes to keeping your messaging fresh and relevant.

Our preferred CMS of choice is Contao which is super-fast and search engine friendly. It is quick and

easy to grasp with users praising how intuitive it is.

A key advantage of the system is that we can combine multiple campaign sites within one CMS,
and/or a main client site, meaning all can be accessed via one login. We can also provide a demo
via a live zoom or teams.

File managor:
= D5C 0017 pn

wlds

= DSC 0022jcg

see

Site structure

Filter:| Page tyoe

® Site structure
- ® Contac
# Home
= & Discover
# Features
+ News
# Evenls

# Case studies

Proven. Since 2006.

Continuous and predictable development. Inter-
national agencies and companies are successfully
using Contao.

Easy. Intuitive.

Thanks to the consistent operating concept, edi-
tors quickly find their way around Contao.

Solid. Changeable.

As an open source CMS, Contao is based on
open web standards and is easily adaptable to
your needs.

0 Debugmode Pieviens lasr jones v

Search:| Accesskey ¥ |= T

O New  * Togglaall 45 Edit rultipie

‘4L I RO
I LIRDO S

Fe4dvrXDH Edit articie

herarchy
‘A RDO ! -
s 10
]

/e IRTO
IpiaRDO

Steadfast. Current.

High development standards, regular updates,
fast and reliable fixes, and 4 years of support for
LT5 versions.

Versatile. Mobile.

Individual, search engine-friendly and barrier-free
design implemenitation for desktop, tablet, and
smartphone.

Support? Ask!

Competent partners and a strong community re-
spond in the forum or in professional trainings.

* Goback

Celete
artiches

We also provide video guides on how to use once a site is launched together with a live session as
required to go through the basics.

www.giftedphilanthropy.com
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Social media

It is important for any logo/branding to be carried across to social media in a consistent and
effective way. The logo must be re-sized to the individual platforms preferred specification and
the background image should be sized correctly ,too. This will guarantee clear reproduction
which is essential when additional content is added to the image as shown below:

Facebook

CN Technical Services Ltd

@entechnicalservices - Science, Technology &
Engineering

Home Reviews Photas Videos More ~ e Like © Message Q

About See Al a Create Post
L ]

[ PhotojVideo ©Q Checkin : Tag Friends

! CN Technical Services Ltd
TN Getober 9, 2020 @

0_.- ¢ ° Today CN Tech installed a stylus profiler at a local customer in the
Cambridge area. The @KLA Instruments Alpha-Step D-500 stylus
profiler supports 20 measurements of step height, roughness, bow

@ specialists in all areas of material and stress. The innovative optical lever sensor technology offers
toctinn [ et e vl e aa -

Example file logo files and background image formats

Facebook LinkedIn

Youtube
Twitter

www.giftedphilanthropy.com
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Interactive gift calculator and tracker

We have built an optional bespoke gift calculator system that can allow a potential donor to see
Gift Aid totals for the different tax % levels. The sliders allow the pledge amount and time-scale
to be adjusted in real-time with the figures updating automatically. The functionality works the

same way as online loan calculators and is of real benefit in increasing the amount a donor may

pledge.

In addition we take the traditional thermometer level idea used to demonstrate the current level
of funds donated and update it with the online tracker charts which move and fill when viewed.

& onecsmpuspiurcouk @

How miuch would you lika 1o pledge?

Total Amount

PROGRESS SO FAR

0%
10%

Benefactors' Parade AMOUNT RAISED SO FAR
Music School 0% 0% 20% 0% % 0% 0% % % 0% 100

Play Space

www.giftedphilanthropy.com
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Campaign video explainer

Without the need for actual video footage (we can incorporate if required), we can take branding
elements and imagery and convert them into a video explainer, set to music and with optional
voice over commentary. This is ideal on a website homepage and can be used to introduce a
campaign, as well shared on social media.

ONE
CAMPUS
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WITH THE BUILDING
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Www.onecampusplus.co.uk
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OFFLINE MATERIALS

The power of physical materials has an important part to play when it comes to fundraising.
We find a combination of online information together with physical is particularly effective.

It is all about building confidence and security when it comes to giving money, and well
presented literature goes a long way to achieving that. We like to think of fundraising materials
matching to the quality and level a bank would provide, especially when printed or

converted to a downloadable PDF format.

As you can see from the examples below, communicating the benefits of a project can be
achieved in a really eye-catching through brochure and report designs.

LIME TREE

CAMPAIGN

www.giftedphilanthropy.com
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Folders

Often, a collection of materials is required. This could include a brochure, gift card and scale of
giving, as well as separate leaflets covering dedicated giving opportunities. Sometimes separate
leaflets suit a particular campaign, so a folder is the perfect vehicle to hold the content, especially
when given out at an event or sent in the post.

=

SAVING LIVES

ACROSS YOUR COUNTIES

ONE

GOING ABOVE
AND BEYOND

EXTRA
ORDINARY

www.giftedphilanthropy.com
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Brochures

Depending on the target audience, a variety of brochure formats can be used. From A4 portrait
or landscape to a series of A5 folding leaflets, we can help create the perfect combination.

BARTS, THE GREAT s)

9( ) gST BARTHOLOMEW
u\m REAT

4T WP ARG R P Tl A

EENEN
ST BARTHOLOMEW A ST BARTHOLOMEW
THE GREAT BRI,

ST BARTHOLOMEW
THE GREAT

LEGACY™= LEAVING
A GIFT IN YC ;

SECURING A FUTURE FOR OUR PAST

900t
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Recognition opportunities and dedicated giving

Often a brochure can be used to give a general overview of a campaign and its benefits together
with recognition opportunities. But sometimes, especially when there are a variety of features
within a project, it can be helpful to create separate information sheets that detail the options for

directing a gift.

CREATING A PLACE INSPIRING JOIN THE
PLAY SPACE EOR IMAGINATION GATEWAYS : PLAYGROUP
TO GROW

NEW PLAYMATES FAIR STEPPING

& FIRM FRIENDS RULES STONES

We wish to raise £250,000 in gifts ToalGift | Gifts Needed Y =
and pledges. This will help to deliver £50000 1
an exceptional Play Space where our £25,000 I
children’s physical, cognitive and £10,000 s
emotional development can flourish. £5000 0
To achieve this we need 62 donors £2500 20

£1000 2

to make gifts between £1,000 and
£50,000 on our scale of giving. £250,000 62
All supporters on the scale of

giving will be acknowledged for

the unique part they have played

in the development of this new

environment.

onecampusplus.co.uk

+
(] .[I
il

N A g : HE BENEFACTORS® PILLAR OF THE ELECTRONIC
ORTS PAVILION ~ PARADE COMMUNITY : SCOREBOARDS

A ROLL OF CHANGING ROOMS BALCONY OR

T achheias i 1.2 mwactnd SRR HONOUR ‘ AND PATIO AREA ‘ FIRST FLOOR
wn are ywuking gifts of betwess 250000 i
1090 and £250,000 on the oo 3
follcming 1cale. AN 1UppoTters 52000 5
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ratiog s rominesd 5,200 *
300000 n

1 .[i
i
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Scale of giving and gift cards

Possibly the most important campaign material to get right is the presentation of the financial
information. This needs to be accurate, clear and engaging. Just because this entails figures, it
doesn’t mean it has to look dull. On the contrary, the scale of giving is there to encourage giving
at the right level and serves as an important tool for fundraisers.

o i

P

1 =z
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Impact report

Along with a campaign brochure, many organisations also choose to to produce an
accompanying impact report which attractively sets out financial goals and fundraising success.
This helps to demonstrate the benefits of a project and can encourage givers to continue their

support or get involved.

Mr?l‘t:dgey disease

Spotiighton
achisvements
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EVENT MATERIALS AND PROMOTION

In an age of online 2D content and flat screen meetings nothing can beat the benefit of a 3D face
to face meeting. So much more can come from physical meetings especially when in a group
setting. To support an event, additional communication elements are needed for consistency and
clarity and can be very effective when used in conjunction with online and offline materials.

Event signage

From directional signs for guests to find their way on site, to exterior and interior venue signage/
posters, you make it easier for people if your visible communications are clear and consistent.

www.giftedphilanthropy.com
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Invitations, reply and response cards

Key to any event is getting the attendance you need. So, it goes without saying that the first step
is a well designed invitation and reply card that can be printed and posted or emailed directly.
Having a matching response card to hand out to guests once at the event is also critical.

RESPONSE CARD

P

your local
air ami

Julian orvd Sarch Richmaond-Watson
Insite you fo o
JANUARY DRINKS RECEPTION
for the Warwickshire & Northampionshire Alr Ambulance Campaign

on Thursday 2éih Jonwary 2017, 700pm unil 9.00pm
al Wakefield Lodge, Polterspury NM1Z 70X

RSVP by 20th Joraury 2017
L0k by o e esatvinaoga, T CTAES 63403

mmbam 5 e Porss S Bcbrmersd v, ey e,
! Sraph Sy Cobn Wil e

CATHEDRAL

%9

ISLE OF MAN
CATHEDRAL REPLY CARD
ISLE OF MAN Sorisce  Frpbagiing Tk 21 My 2008
INVITATION .

Coonmimorithy, Piorsbip, Cobhum
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Roller banner stands

A must for any fundraising event, roller banners help to communicate the key benefits of a project
to potential donors. Designed in line with other materials, they work to enhance the campaign
branding and give your communications a clear and consistent feel.

965

.‘ ;

will i'h
fa”
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Event video explainer

An event video explainer can quickly convey a project vision, its benefits and how donors can
lend their support. It can be used at campaign events, either as part of a presentation or playing
silently in the background.

ONE
CAMPUS
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Branded gifts

From bookmarks to pin badges it can be important to recognise support by way of a branded
gift, often is a simple badge takes the form of a membership item aside from paperwork. Often
this is something as simple as a badge or lapel pin that carries the campaign branding and
signifies a sense of membership or inclusion to donors.

b(itishmade

aluminium clutch pin badges
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Communications

Audits and Strategy
Development

Style and type
of current
images and
does an image
library exist?

What is currently

. used, does it have

CO n d u C‘tl n a sub logo versions Brand
g that could be

guidelines

adapted?

communications

audit will ensure

that any new .

Cam pa | g n i o COMMUNICATION
o o AUDIT

materials will

work hand-in-

Offline What printed
materials literature
exists?

Business
cards,
letterheads,

h d -th Branding email footers
a n WI May be worth
maintaining
M M current style or
you r eX| Stl n g What branding On screen Display developing
supports the video/motion promotion
. logo such as graphics
brandin
. shapes?
S d Are banner
B MBI ES stands, pop-up
See our WebSIte for explélners, . displays or posters
) motion graphics, Tn Use?
further details is the style

consistent

Gifted Philanthropy would be delighted to have a no-obligation conversation
with you about campaign communication materials and how we might help
you to achieve your fundraising goals. Either get in touch with one of our
directors or contact us via our website.

Amy Stevens - 0113 350 1337 https://www.giftedphilanthropy.com/amy-stevens
Chris Goldie - 020 3627 3437 https://www.giftedphilanthropy.com/chris-goldie
Andrew Day - 01926 674137 https://www.giftedphilanthropy.com/andrew-day

Gifted Philanthropy Ltd

: ® Exceptional . '
lfte d fundraising www.g|fted|.oh||anth ropy.com
partnerships Leeds | Leamington Spa | London

0113 350 1337 01926 674137 020 3627 3437




